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Framing Information
For media houses, the framing of the news is a process that attempts to influence the perception of a media message, put in a set of neutral information that is placed within a specific field of meaning. Dekavalla (2018) asserts that the framer (media houses) gathers information and then decides how they want the receiver to perceive the information. How the audience perceives information from media houses depends on how the editors and journalists present the information. For example, breaking news are given immediate attention to the extent of being televised live. The process of distributing information and the perception of the audience depends on how the media house presents the information (Broom &Sha, 2013).
Additionally, consumers of information make known what kind of information that interests them before they choose their broadcast station or print media. This presents some challenges to the gatekeepers because they have to determine which information to prioritize to the audience. The ability to judge newsworthiness based on priority requires seasoned gatekeepers, as opposed to ticking off a checklist or given criteria. Gatekeepers use some of the following methods of framing information such as:
Audience impact; this translates to the people who the information will affect, the direct causes of the effects, the seriousness of the outcomes, and the immediacy of the effect. The audience effect occurs when individuals' behavior changes as a result of the information presented before them (Mayerhöffer & Pfetsch, 2018). Therefore, gatekeepers must critically analyze the audience effect of the information they portray, taking into account the modern understanding of social cognition through a wide range of audiences.
Timelines; information, just like perishables, gets stale with limited time; hence, the perishability of information explains why media houses compete to be the first to present the news to the public. However, traditional print media is unable to compete with broadcast media on timeliness because they cannot air their information in live moments (Feldman & Hart, 2018).  Consequently, gatekeepers are more interested in when rather than how the information is presented, although print media are also concerned with the timeliness of information delivery.
Prominence; gatekeepers maintain news value as general guidelines to determine how much prominence the outlet will give to a news story (Dekavalla, 2018). Similarly, information prominence tends to highlight why the information is valuable and how other journalists and editors decide which piece of information to present and which information to leave out. Additionally, prominence allows editors to determine which information is news and which is not news.  
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